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1. Consolidated operating results (From January 1, 2009 to September 30, 2009) 

(1) Consolidated financial results 

 Revenue Operating income 
Income before  

noncontrolling interests 
and income taxes 

  (Millions of yen) % (Millions of yen) % (Millions of yen) %

Nine months ended September 30, 2009 245,968 13.0 44,987 14.3 41,773 14.1

Nine months ended September 30, 2008 217,651 12.0 39,347 25.4 36,620 27.4
 

 Net income attributable to 
J:COM shareholders 

Net income attributable to 
J:COM shareholders 

per share(basic) 

Net income attributable to 
J:COM shareholders 

per share(diluted) 
  (Millions of yen)  % (Yen)  (Yen)

Nine months ended September 30, 2009 21,555 5.5 3,142.54 3,141.90

Nine months ended September 30, 2008 20,441 13.9 2,982.63  2,978.65

(Note) The percentages shown next to revenue, operating income, income before noncontrolling interests and income taxes and net income attributable 
to J:COM shareholders represent year-on-year changes. 

 (2) Consolidated financial position 

 Total assets J:COM 
shareholders’ equity 

Equity capital ratio 
to total assets 

J:COM shareholders' 
equity per share 

  (Millions of yen) (Millions of yen) %  (Yen)  
September 30, 2009 780,392 365,991 46.9  53,354.56

December 31, 2008 755,670 349,352 46.2  50,940.10

2.  Dividend information 

 Cash dividend per share (Yen) 
 End of the first 

quarter
End of the second 

quarter
End of the third 

quarter Year- end Annual cash dividend

Year ended December 31, 2008 ― 500.00 ―  250.00    750.00 

Year ending December 31, 2009 ― 490.00 ―   

Year ending December 31, 2009 
(forecasts) 

   490.00 980.00 

(Note) Change in forecast of dividends during the nine months ended September 30, 2009: None   

3.  Consolidated forecasts for December 2009 term (from January 1, 2009 to December 31, 2009) 
 

Revenue Operating income 
Income before  

noncontrolling interests 
and income taxes 

Net income attributable 
to J:COM 

shareholders 

Net income attributable 
to J:COM shareholders 

per share 
 (Millions of yen) (%) (Millions of yen) (%) (Millions of yen) (%) (Millions of yen) (%) (Yen) 

Annual 330,000 12.1 60,000  11.8 54,500 9.6 29,000 3.7 4,227.81 

 (Note) The percentages shown next to revenue, operating income, income before noncontrolling interests and income taxes and net income attributable to 
J:COM shareholders represent year-on-year changes. 

Change in forecast for the fiscal year ending December 31, 2009 during the nine months ended September 30, 2009: None 
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4.  Other 

(1) Changes of significant consolidated subsidiaries : None 

(2) Adoption of simplified method or specific method to quarterly consolidated financial statements: None 

(3) Change in significant accounting policies, procedures and presentation in quarterly consolidated financial statements:  

(i)  Changes due to revision of accounting standards and other regulations : Yes   
(ii)  Others : None 
 

(Note) Please refer to page 7. 

(4) Outstanding shares 

(i)  Number of issued shares at end of term (consolidated): 
As of September 30, 2009:  6,939,598 shares     As of December 31, 2008:  6,938,107 shares 

(ii)  Number of treasury stock: 
As of September 30, 2009:  80,000 shares      As of December 31, 2008: 80,000 shares 

(iii)  Number of weighed average stock: 
Nine months ended September 30, 2009: 6,859,261 shares     Nine months ended September 30, 2008: 6,853,396 shares 

 

 

 (Cautionary note regarding future-related information) 

The forecasts contained in this report have been prepared on the basis of information that is currently available. Because such 
estimates are inherently very uncertain, actual results may differ from the forecasts. The Company does not guarantee that it 
will achieve these estimated results and advises readers to refrain from depending solely on these forecasts. Readers should also 
note that the Company is under no obligation to revise this information on a regular basis. 
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1. Qualitative information regarding consolidated business results 

Qualitative Information / Financial Statements and Other 

Amid a broadcasting and telecommunications service market that was characterized by persistent and extremely 

harsh competitive conditions among major telecommunications companies, Jupiter Telecommunications Co., Ltd. 

(“J:COM” or “the Company”) and its consolidated group (“the J:COM Group” or “the Group”) steadfastly 

promoted each of its Volume, Value and Content strategies, which aim to expand the number of subscribing 

households, improve the monthly average revenue per unit (ARPU), and bolster the quality of programming 

content, respectively, throughout the third quarter ended September 30, 2009. 
 
As a part of the J:COM Group’s Volume strategy, and with the complementary aims of increasing the number of 

subscribing households while minimizing churns, the Company undertook to promote a new package of cable 

television, high-speed Internet access and telephony services launched specifically throughout the Kansai region 

in April 2009. Among a host of initiatives, J:COM commissioned a series of terrestrial broadcast television 

commercials in the region in an effort to bolster new package subscription through enhanced public recognition 

and awareness. Buoyed by these endeavors, the Company experienced a year-on-year increase in new subscribers 

to Kansai region cable television services in the quarter ended September 30, 2009. Moreover, while the churn 

rate of cable television service in the Kansai region had deteriorated year on year in both the first and second 

quarters of the fiscal year under review compared to the corresponding periods of the previous fiscal year, the rate 

for the third quarter improved to narrow the gap between the same quarter of the previous fiscal year. 
 
Throughout the period under review, the J:COM Group worked to diversify its sales and marketing structure. As 

part of its efforts, the J:COM Group continued to develop the J:COM Shop network as well as placing emphasis 

on efforts to bolster alliances with major appliance franchises. Marking another milestone in the J:COM Group’s 

goal to expand marketing opportunities, particularly concerning multi-dwelling units (MDUs) located within its 

service area, the J:COM Group executed a business alliance agreement with respect to new MDUs constructed by 

major real estate developer Daikyo Incorporated in October 2009. In addition, J:COM’s first nationwide television 

commercial was launched on October 1, 2009, as a part of measures to increase recognition of J:COM and to 

promote the J:COM Group’s lineup of products and services. As a result, J:COM anticipates increases in new 

subscribers to its cable television services through the J:COM Group’s web site and network of call centers. 
 
Recognizing the complete changeover to terrestrial digital broadcasting in July 2011 as a significant business 

opportunity, the J:COM Group continued to implement appropriate measures. In specific terms, the J:COM Group 

seeks to capture new customers by providing retransmission service of terrestrial broadcasts using J:COM Group 

network to the estimated 1,000,000 unconnected communal reception households* within its service area. To this 

end, the Company succeeded in negotiating contracts with selected firms for cession of their communal reception 

facilities.  
 
Turning to the J:COM Group’s Value strategy, and as a part of efforts to enhance value-added TV services, J:COM 

strengthened and expanded its high-definition (HD) channels provided through the J:COM TV Digital service 

while reinforcing and augmenting its Video-on-Demand (VOD) and other service capabilities. Complementing the 

addition in April 2009 of one optional channel to its existing lineup of HD channels, the J:COM Group introduced 

four additional HD channels (two of which are optional) in July 2009 and four more HD channels in October 2009, 

respectively, encompassing movie, drama and other genres. As a result, the number of new offerings in the J:COM 

Group’s lineup of HD channels since the beginning of the year totaled nine as of the date of this report. Taking 

into consideration these nine channels, the J:COM Group plans to boost its lineup by an aggregate of 10 channels 

during 2009. This will bring the ratio of HD channels to total J:COM TV Digital service channels including 
                                                  
* Communal reception households are defined as households that receive television broadcasts through communal 
reception facilities, which were set up to solve poor reception in shadow areas created by buildings, transmission lines 
and related structures. 
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terrestrial and BS broadcasting to approximately 40%. 
 
In its VOD services, J:COM endeavored to increase usage by enhancing lineup attractiveness and subscriber 

usability. As one example, the Company included within its J:COM on Demand service the latest dramas 

broadcasted by FOX channel as well as variety and animation programs by Fuji Television Network, Inc. In this 

manner, J:COM is providing a platform for viewers to catch up on programs that they were unable to watch at 

initial broadcast. 
 
In addition to the previously identified initiatives under its Value strategy, J:COM placed considerable emphasis 

on efforts to integrate newly acquired cable television companies into the Company’s network. This has entailed 

vigorous steps to ensure consistency with regard to customer management systems, its products and service 

content as well as accumulated marketing skills. Most notably, with regard to Mediatti Communications, Inc. 

(“Mediatti”), acquired at the end of December 2008, J:COM services are gradually being incorporated, beginning 

with J:COM Tojo Co. Ltd. in July 2009 and followed by Edogawa Cable Television and City Cable Net, Inc. both 

in September 2009. In this manner, steps are being taken to raise the penetration rates of each of the J:COM 

Group’s three services, bundle ratios (the number of services offered per subscribing household), ARPU and other 

operating indicators of the aforementioned three Mediatti systems to the J:COM Group average. 
 
As a part of its Content strategy, J:COM acquired additional outstanding shares in its equity-method affiliate J 

SPORTS Broadcasting Corporation (“J SPORTS”), Japan’s leading specialized sports channel broadcaster. As a 

result, J SPORTS was included in the Company’s scope of consolidation as a subsidiary company from October 1, 

2009. Through this initiative, J:COM is working to strengthen collaboration between the Company and J SPORTS 

and between the J:COM Group’s channel network and J SPORTS, reinforce the J:COM Group’s competitive and 

brand awareness in the sports broadcasting field, and boost its programming content procurement capabilities. At 

the same time, J:COM will take a leading role in both revitalizing and expanding the pay multi-channel broadcast 

market. 
 
As a result of the above, the total number of subscribing households (the number of households that subscribe to one or more 

services) of consolidated managed system operators as of September 30, 2009 rose to 3,247,300 households, an increase of  

344,000 households (12%) from September 30, 2008. By type of service, cable television subscribers grew by 241,100 

households (10%) from September 30, 2008 to 2,587,900 households as of September 30, 2009. Of this total, the number of 

J:COM TV Digital subscribers rose by 495,900 households (28%) to 2,263,500 households as of September 30, 2009, 

accounting for 87% of all cable television subscribers. The number of high-speed Internet access and telephony services 

subscribers increased by 210,600 households (16%) and 203,800 households (13%), respectively as compared to September 30, 

2008, rising to 1,559,400 households and 1,714,400 households, respectively as of September 30, 2009. 
 
The bundle ratio increased to 1.81 as of September 30, 2009 from 1.79 as of September 30, 2008. However, excluding the 

impact of Jyohoku New Media Co., Ltd. and former Mediatti group companies, the bundle ratio increased to 1.84. The average 

monthly revenue per subscribing household (ARPU) decreased from ¥7,774 for the nine months ended September 30, 2008 to 

¥7,715 for the nine months ended September 30, 2009. However, excluding the impact of Jyohoku New Media Co., Ltd. and 

former Mediatti group companies, ARPU increased to ¥7,804. 

 
In the following discussion, J:COM quantifies the impact of acquisitions on its results of operations. The acquisition impact 

represents the Company’s estimate of the difference between the operating results of the period under comparison that is 

attributable to the timing of an acquisition. In general, we base our estimate of the acquisition impact on an acquired entity’s 

operating results during the first three months following the acquisition date such that changes from those operating results in 

subsequent periods are considered to be organic changes. Included as acquisitions are (i) the January 2008 acquisition of Kyoto 

Cable Communications Co., Ltd., (ii) the February 2008 business transfer from the Kobe City Development & Management 

Foundation (arrangement for Cablenet Kobe-Ashiya Co., Ltd., to take over a portion of the service area of Kobe Cable Vision), 

(iii) the August 2008 consolidation of Fukuoka Cable Network Co., Ltd., and (iv) the December 2008 acquisition of Jyohoku 

New Media Co., Ltd., and (v) the December 2008 acquisition of Mediatti Communications, Inc. and its subsidiaries. 
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Revenue  
Total revenue increased by ¥28,317 million, or 13% from ¥217,651 million for the nine months ended September 30, 2008 to 

¥245,968 million for the nine months ended September 30, 2009. This increase includes ¥16,995 million that is attributable to 

the aggregate impact of acquisitions. Excluding the effects of these acquisitions, total revenue increased by ¥11,322 million, or 

5%. 
Subscription fees increased by ¥29,091 million, or 16%, from ¥185,659 million for the nine months ended September 30, 2008 

to ¥214,750 million for the nine months ended September 30, 2009. This increase includes ¥17,842 million that is attributable to 

the aggregate impact of acquisitions. Excluding the impact of acquisitions, subscription fees increased by ¥11,249 million, or 

6%.  
 
Cable television subscription fees increased by ¥17,253 million, or 17%, from ¥99,265 million for the nine months ended 

September 30, 2008 to ¥116,518 million for the nine months ended September 30, 2009. The increase in cable television 

subscription revenue includes a ¥4,261 million, or 4% organic increase in subscription fees that is attributable to an increase in 

the average number of digital cable subscribers, for which we charge a higher fee compared to our analog cable service, and the 

associated increase in ARPU. As of September 30, 2009, 87% of cable television subscribers were receiving our digital service, 

compared to 75% as of September 30, 2008. 
 
High-speed Internet subscription fees increased by ¥8,253 million, or 15% from ¥54,115 million for the nine months ended 

September 30, 2008 to ¥62,368 million for the nine months ended September 30, 2009. The increase in high-speed Internet 

subscription revenue includes a ¥4,770 million, or 9% organic increase in subscription fees that is attributable to the net effect of 

(i) an increase in the average number of high-speed Internet subscribers, and (ii) lower ARPU due to product bundling discounts. 
 
Telephony subscription fees increased by ¥3,585 million, or 11%, from ¥32,279 million for the nine months ended September 30, 

2008 to ¥35,864 million for the nine months ended September 30, 2009. The increase in telephony subscription revenue includes 

a ¥2,218 million, or 7% organic increase in subscription fees that is attributable to (i) an increase in the average number of 

telephony subscribers and (ii) lower ARPU due to a decrease in call volumes and product bundling discounts. 
 
Other revenue decreased by ¥774 million, or 2%, from ¥31,992 million for the nine months ended September 30, 2008 to 

¥31,218 million for the nine months ended September 30, 2009. This decrease is primarily attributable to lower construction and 

installation revenue offset by higher retransmission revenues. 

. 

 
 
Operating Costs and Expenses  
Operating and programming costs increased by ¥6,290 million, or 7%, from ¥84,021 million for the nine months ended 

September 30, 2008 to ¥90,311 million for the nine months ended September 30, 2009. This increase includes ¥4,738 million 

that is attributable to the aggregate impact of acquisitions. The remaining increase is due primarily to an increase in subscriber 

related cost and personnel cost. 

 

Selling, general and administrative expenses increased by ¥5,308 million, or 12%, from ¥43,774 million for the nine months 

ended September 30, 2008 to ¥49,082 million for the nine months ended September 30, 2009. This increase includes ¥5,127 

million that is attributable to the aggregate impact of acquisitions. The remaining increase is primarily attributable to increases in 

personnel costs partially offset by lower advertising and sales promotion costs. 
 
Depreciation and amortization expenses increased by ¥11,079 million, or 22%, from ¥50,509 million for the nine months ended 

September 30, 2008 to ¥61,588 million for the nine months ended September 30, 2009. This increase is attributable to the 

aggregate impact of acquisitions and additions to fixed assets related to the installation of services to new customers. 
 
Operating income, as a result of the above items, increased by ¥5,640 million, or 14% from ¥39,347 million for the nine months 

ended September 30, 2008 to ¥44,987 million for the nine months ended September 30, 2009. 
  
Interest expense, net increased by ¥343 million, or 10%, from ¥3,518 million for the nine months ended September 30, 2008 to 

¥3,861 million for the nine months ended September 30, 2009. 
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Income before non controlling interests and income taxes increased by ¥5,153 million, or 14% from ¥36,620 million for the nine 

months ended September 30, 2008 to ¥41,773 million for the nine months ended September 30, 2009.  

 

Net income attributable to J:COM shareholders increased by ¥1,114 million, or 5%, from ¥20,441 million for the nine months 

ended September 30, 2008 to ¥21,555 million for the nine months ended September 30, 2009 for the reasons set forth above. 

 

2. Financial position 

Asset, Liability and Shareholders’ equity 
Total assets increased by ¥24,722 million, from ¥755,670 million as of December 31, 2008 to ¥ 780,392 million as of September 

30, 2009. The increase is primarily due to cash provided from operations for the nine months ended September 30, 2009. 
 
Total liabilities increased by ¥6,247 million, from ¥397,383 million as of December 31, 2008 to ¥403,630 million as of 

September 30, 2009. The increase is primarily due to an increase in accruals and debts. 
 
Total J:COM shareholders’ equity increased by ¥16,639 million, from ¥349,352 million as of December 31, 2008 to ¥365,991 

million as of September 30, 2009. The increase is primarily due to net income attributable to J:COM shareholders for the nine 

months ended September 30, 2009. 

Cash flows 
For the nine months ended September 30, 2009, the net cash provided by our operating activities of ¥89,285 million, and 

existing cash and cash equivalent was used to fund net cash used in our investing and financing activities of ¥34,468 million and 

¥16,987 million, respectively. 

Cash Provided by Operating Activities.  Net cash flows provided by operating activities increased ¥17,414 million, or 24% 
from ¥71,871 million for the nine months ended September 30, 2008 to ¥89,285 million for the nine months ended September 30, 

2009. The increase is primarily attributable to the net effect of an increase in cash generated from our revenues, an increase in 

cash paid for income taxes and changes in working capital accounts. 

Cash Used in Investing Activities.  Net cash used in investing activities increased ¥1,902 million from ¥32,566 million for the 

nine months ended September 30, 2008 to ¥34,468 million for the nine months ended September 30, 2009. The net cash used for 

the nine month ended September 30, 2009 primarily consisted of ¥34,814 million for capital expenditures. 

Cash Used in Financing Activities.  Net cash used in financing activities decreased ¥9,116 million from ¥26,103 million for 

the nine months ended September 30, 2008 to ¥16,987 million for the nine months ended September 30, 2009. The ¥16,987 net 

cash used in financing activities for the nine months ended September 30, 2009 consisted of ¥30,000 million of proceeds 
from long-term debt, ¥10,000 million of proceeds from a corporate bond, ¥39,504 million principle payments of 

long-term debt, ¥15,078 million of principle payments under capital lease obligations and ¥5,076 million of dividends paid to 

shareholders, offset by proceeds from the issuance of common stock and other financing activities. 
 

3．Outlook for the coming fiscal year 

The Company made no changes in the forecasts since last disclosed on April 28, 2009. 

                                                                   (In millions in yen) 

 Revenue Operating Income
Income before 

noncontrolling interests 
 and income taxes 

Net income attributable to 
J:COM shareholders 

Year ending December 31, 2009 
(Forecast) 

330,000 60,000 54,500 29,000 

Year-on-year-Change (%) 12.1 11.8 9.6 3.7 
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4．Others 

(1) Changes of significant consolidated subsidiaries 

None 

(2) Adoption of simplified method or specific method to quarterly consolidated financial statements 

None 

(3) Change in significant accounting policies, procedures and presentation in quarterly consolidated financial statements:  
(i)  Changes due to revision of accounting standards and other regulations : Yes 
(ii)  Others : None  
 

Accounting Change Note 

SFAS 160 

In December 2007, the Financial Accounting Standards Board (FASB) issued Statement of Financial Accounting Standards (SFAS) 
No.160, Noncontrolling Interests in Consolidated Financial Statements (SFAS160),subsequently codified within FASB Accounting 
Standard Codification (ASC) Topic 810, Consolidation (ASC810). SFAS 160 establishes accounting and reporting standards for the 
noncontrolling interest in a subsidiary and for the deconsolidation of a subsidiary. It also states that a noncontrolling interest in a 
subsidiary is an ownership interest in a consolidated entity that should be reported as equity in the consolidated financial statements. In 
addition, SFAS 160 requires (i) that consolidated net income include the amounts attributable to both the parent and noncontrolling 
interest, (ii) that a parent recognize a gain or loss in net income when a subsidiary is deconsolidated and (iii) expanded disclosures that 
clearly identify and distinguish between the interests of the parent owners and the interests of the noncontrolling owners of a subsidiary. 
SFAS 160 is effective for fiscal periods, and interim periods within those fiscal years, beginning on or after December 15, 2008. The 
Company adopted SFAS 160 effective January 1, 2009 and such adoption resulted in a change in the presentation of minority interests 
in subsidiaries, which was retrospectively reclassified to “noncontrolling interests” within equity. 
 
SFAS 141R 

In December 2007, FASB issued SFAS No. 141(Revised), Business Combinations (SFAS 141(R)), subsequently codified within 
FASB ASC Topic 805, Business Combinations (ASC 805). SFAS 141(R) replaces SFAS 141, Business Combinations and among 
other items, generally requires an acquirer in a business combination to recognize the assets acquired, the liabilities assumed (including 
those arising from contractual contingencies), any contingent consideration and any noncontrolling interest in the acquiree at the 
acquisition date, at fair values as of that date. The requirements of SFAS 141(R) will result in the recognition by the acquirer of 
goodwill attributable to the noncontrolling interest in addition to that attributable to the acquirer. SFAS 141(R) also provides that the 
acquirer shall not adjust the finalized accounting for business combinations, including business combinations completed prior to the 
effective date of SFAS 141(R), for changes in acquired tax uncertainties or changes in the valuation allowances for acquired deferred 
tax assets that occur subsequent to the effective date of SFAS 141(R).  
 

SFAS 165 

In May 2009, the FASB issued SFAS No. 165, Subsequent Events (SFAS 165), subsequently codified within FASB ASC Topic 855, 
Subsequent Events (ASC 855). SFAS 165 modified the definition of subsequent events to refer to events or transactions that occur after 
the balance sheet date but before the financial statements are issued for public entities. In addition, SFAS 165 requires entities to 
disclose the date through which an entity has evaluated subsequent events and the basis for that date. The Company evaluates 
subsequent events from period end to the date the financial statements are filed with the SEC. SFAS 165 is effective on a prospective 
basis for interim or annual financial periods ending after June 15, 2009. Accordingly, the Company adopted SFAS 165 in the second 
quarter of 2009. The adoption of the provisions of SFAS 165 did not have a material impact on the Company’s financial position and 
results of operations. 

 
 



Jupiter Telecommunications Co., Ltd. 

 8

 
5.  Consolidated Financial Statements 
 

JUPITER TELECOMMUNICATIONS CO., LTD. 
AND SUBSIDIARIES 

CONSOLIDATED STATEMENTS OF INCOME 

(YEN IN MILLIONS, EXCEPT SHARE AND PER SHARE AMOUNTS) 

Nine months 
ended 

September 30, 
2009 

Nine months 
ended 

September 30, 
2008 

Change 
Year ended 

December 31, 
2008 Account 

Amount Amount Amount (%) Amount 

Revenue:      

Subscription fees 214,750 185,659 29,091 15.7 251,849 

Other 31,218 31,992 (774) (2.4) 42,459 

 245,968 217,651 28,317 13.0 294,308 

Operating costs and expenses：      

Operating and programming costs (90,311) (84,021) (6,290) (7.5) (112,099) 

Selling, general and administrative 
expenses 

(49,082) (43,774) (5,308) (12.1) (59,514) 

Depreciation and amortization (61,588) (50,509) (11,079) (21.9) (69,020) 

 (200,981) (178,304) (22,677) (12.7) (240,633) 

Operating income  44,987 39,347 5,640 14.3 53,675 

Other income (expenses) :      

Interest expense, net:      
Related parties (1,260) (1,088) (172) (15.8) (1,479) 

Other (2,601) (2,430) (171) (7.1) (3,240) 

Equity in earnings of affiliates 383 474 (91) (19.1) 600 

Other income, net 264 317 (53) (16.7) 177 

Income before noncontrolling 
interests and income taxes  41,773 36,620 5,153 14.1 49,733 

Income tax expense (17,996) (14,602) (3,394) (23.2) (19,476) 

Net income 23,777 22,018 1,759 8.0 30,257 

Less: Net income attributable to 
noncontrolling interests (2,222) (1,577) (645) (40.9) (2,293) 

Net income attributable to J:COM 
Shareholders 21,555 20,441 1,114 5.5 27,964 

     

Per share data     

Net income attributable to J:COM 
shareholders per share     

– basic 3,142.54 2,982.63 159.91 5.4 4,079.61 

– diluted 3,141.90 2,978.65 163.25 5.5 4,076.17 

Weighted average number of ordinary 
shares outstanding 

    

– basic 6,859,261 6,853,396 5,865 0.1 6,854,535 

– diluted 6,860,647 6,862,561 (1,914) (0.0) 6,860,334 

(Note) Percentages are calculated based on amounts before rounded in Change column. 
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JUPITER TELECOMMUNICATIONS CO., LTD. 
AND SUBSIDIARIES 

CONSOLIDATED BALANCE SHEETS 
(YEN IN MILLIONS) 

September 30, 2009 December 31, 2008 Change 
 Account 

Amount Amount Amount 

Current assets:   

Cash and cash equivalents 59,333 21,503 37,830 

Accounts receivable 14,257 14,838 (581) 

Allowance for doubtful accounts (431) (396) (35) 

Deferred tax assets - current 11,641 11,429 212 

Prepaid expenses and other current assets 6,867 7,250 (383) 

Total current assets 91,667 54,624 37,043 

Investments: 
 

  

Investments in affiliates 13,781 13,363 418 

Investments in other securities, at cost 2,143 2,141 2 

Total investments 15,924 15,504 420 

Property and equipment, at cost: 
 

 
 

Land 3,924 3,056 868 

Distribution system and equipment 657,436 620,017 37,419 

Support equipment and buildings 50,236 45,580 4,656 

 711,596 668,653 42,943 

Less accumulated depreciation (335,889) (284,919) (50,970) 

 Total property and equipment 375,707 383,734 (8,027) 

Other assets:    

Goodwill 244,701 246,196 (1,495) 

Identifiable intangible assets, net  34,871 38,159 (3,288) 

Deferred tax assets – non current 4,105 4,137 (32) 

Other 13,417 13,316 101 

      Total other assets 297,094 301,808 (4,714) 

Total assets 780,392 755,670 24,722 
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(YEN IN MILLIONS) 

September 30, 2009 December 31, 2008 Change 
 Account 

Amount Amount Amount 

Current liabilities:  

Short-term loans 7,414 6,092 1,322 

Long-term debt–current portion 12,362 12,453 (91) 

Capital lease obligations–current portion     

Related parties 16,391 15,355 1,036 

Other 2,920 3,108 (188) 

Accounts payable 22,120 21,298 822 

Income taxes payable 6,322 9,907 (3,585) 

Deposit from related parties 4,714 4,124 590 

Deferred revenue – current portion 9,424 7,314 2,110 

Accrued expenses and other liabilities 11,974 10,059 1,915 

Total current liabilities 93,641 89,710 3,931 

    

Long-term debt, less current portion 161,075 170,488 (9,413) 

Corporate Bond, less current portion 10,000 － 10,000 

Capital lease obligations, less current portion:     

Related parties 38,261 38,705 (444) 

Other 5,531 6,763 (1,232) 

Deferred revenue 61,881 66,537 (4,656) 

Deferred tax liabilities – non current 11,761 11,827 (66) 

Other liabilities 21,480 13,353 8,127 

Total liabilities 403,630 397,383 6,247 

    

Shareholders’ equity:     

Ordinary shares no par value 117,222 117,162 60 

Additional paid-in capital 226,536 226,388 148 

Retained earnings 30,936 14,457 16,479 

Treasury stock (7,520) (7,520) － 

Accumulated other comprehensive loss (1,183) (1,135) (48) 

Total J:COM shareholders’ equity 365,991 349,352 16,639 

Noncontrolling interests in subsidiaries 10,771 8,935 1,836 

Total shareholders’ equity 376,762 358,287 18,475 

Total liabilities and shareholders’ equity 780,392 755,670 24,722 
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JUPITER TELECOMMUNICATIONS CO., LTD. 
AND SUBSIDIARIES 

CONSOLIDATED STATEMENTS OF CASH FLOWS 

(YEN IN MILLIONS) 

 

Nine months 
ended 

September 30, 
2009 

Nine months 
ended 

September 30, 
2008 

Year ended 
December 31, 

2008 

Classification Amount Amount Amount 

Cash flows from operating activities:    

Net income  23,777 22,018 30,257 

Adjustments to reconcile net income to net cash provided by 
operating activities: 

   

Depreciation and amortization 61,588 50,509 69,020 

Equity in earnings of affiliates (383) (474) (600) 

Stock compensation expenses 62 55 55 

Deferred income taxes 379 2,060 2,772 

Non-cash gain from forgiveness of debt － (135) (135) 
Changes in operating assets and liabilities, excluding effects of 
business combinations: 

   

Decrease in accounts receivable, net 608 1,035 96 

Increase in prepaid expenses and other current assets (106) (1,069) (1,273) 

Increase in other assets (477) (1,779) (2,339) 

Decrease in accounts payable (241) (4,004) (3,418) 

Increase in accrued expenses and other liabilities 4,613 4,334 7,247 

Decrease in deferred revenue (535) (679) (990) 

Net cash provided by operating activities 89,285 71,871 100,692 

Cash flows from investing activities:    

Capital expenditures (34,814) (28,934) (46,972) 

Acquisitions of new subsidiaries, net of cash acquired － (2,042) (27,700) 

Acquisition of business operation － (1,710) (1,710) 

Other investing activities 346 120 25 

Net cash used in investing activities (34,468) (32,566) (76,357) 

Cash flows from financing activities:    

Proceeds from issuance of common stock 125 844 856 

Acquisition of noncontrolling interests in consolidated subsidiaries (242) ― ― 

Net increase/(decrease) in short-term loans 1,322 (183) (294) 

Proceeds from long-term debt 30,000 25,284 55,284 

Proceeds from corporate bond 10,000 ― ― 

Principal payments of long-term debt (39,504) (36,756) (62,438) 

Principal payments under capital lease obligations (15,078) (12,617) (17,105) 

Cash dividend paid to shareholders (5,076) (3,428) (3,428) 

Other financing activities 1,466 753 1,403 

Net cash used in financing activities (16,987) (26,103) (25,722) 

Net increase/(decrease) in cash and cash equivalents 37,830 13,202 (1,387) 

Cash and cash equivalents at beginning of year 21,503 22,890 22,890 

Cash and cash equivalents at end of period 59,333 36,092 21,503 
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Assumptions for Going Concern 

None 
 
Segment Information 

(1) Operating segments 

The Company’s channel services are considered a separate operating segment, however, due to the insignificant size of 

these channel service operations, management has determined it has one reportable segment “Broadband 

communications services”. Therefore, information on operating segments is not applicable in this section. 

 

(2) Segment information by region 

Since the Company does not have any overseas subsidiaries or branches, this section is not applicable.  

 

Significant Changes in Shareholders' Equity 

None 
 
 

 


